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United Nations Global Compact
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“l propose that you, the
business leaders... and we,
the United Nations, initiate a
global compact of shared
values and principles, which
will give a human face to the
global market.”

Kofi Annan, UN Secretary-
General (1997-2006) World
Economic Forum, 2009

“I have seen first-hand the
power of the UN Global
Compact’s Ten Principles on
human rights, labour,
environment and anti-
corruption. They are helping
thousands of companies
contribute to sustainability.”
Ban Ki-moon, UN Secretary-

General (2007-2016)
UN Global Compact Leaders

Summit, 2016
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“Since there can be no
poverty eradication without
generation of wealth, we
should further promote the
UN Global Compact,
highlighting the benefits of
corporate responsibility.”
Anténio Guterres, UN Secretary-General

Secretary-General Election Vision
Statement, 2016
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Human Rights Support and Make su.re that 1. 8. .
respect the they are not Support a Undertake Encourage the

protection of complicit in precautionary initiatives to development and
internationally, humanirghts approach to promote greater diffusion of
proclaimed apuses environmental = | environmental = envirenmentally
human rights challenges responsibility friendly
technologies.

i Environment
Human Rights THE 10

PRINCIPLES

3. 4,

Uphold the freedomiof Upholdthe 10.
association and the elimination of all Work against
effective recognition of . forms of forced and corruption in allits
the right to, collective compulsory labour forms, including
pargaining extortion and
5 6 bribery

Uphold the effective Uphold the elimination of
abolition of child discriminationiin respect of
labour employment and occupation

Labour Anti-Corruption




UNGC - COMMITMENTS

Personal and public commitment of the chief
executive

Incorporating the Global Compact principles into
strategy, culture and day-to-day operations

Regular communication with stakeholders on the
progress (COP/COE)

'Em : , | | Publicly advocate the UN Global Compact and its
}gwﬂ im nE=llilli==—= principles
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In 2018
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= local networks

9,700

companies
in 170 countries
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m COUNTRIES WITH
| LOCAL NETWORKS

3,100

A organizations
" NGOs, universities, unions

12,800

participants
in the world
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== UNGC & THE SDGs

= The UN Global Compact has a mandate to
mobilize the private sector

* Translation of SDGs into “business” language
* The 10 principles remain the foundation of
business engagement and transformation of

their business models

* We invite our members to integrate SDGs in
their Communication on Progress (COP)
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The value
of sharing
principles

Source: UNGC
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s Pood ond Aaricaltere. Health and Well-Being
s SDGs & MARKET OPPORTUNITIES ' I L [0
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http://report.businesscommission.org/report
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0 OF CITIZENS SAID THAT THEY’RE BE MORE

OF RESPONDENTS SAY LIKELY TO USE THE GOODS OR SERVICES

THEY ARE TAKING ACTION
ON THE SUSTAINABLE OF ORGANISATIONS THAT ARE ENGAGING

DEVELOPMENT GOALS WITH THE SDGS
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BUSINESS CONTRIBUTIONS TO THE SDGS

> Internally:

Transforming its production system taking into account SDGs

By limiting the discharges, pollution, impacts and degradation of the
ecosystems generated by its activities and the management of its sites

By transforming its organization and the its human resources
management taking into account SDGs

By mobilizing employees

> Externally, coordinating with its stakeholders:

States engaged through the UN on SDGs

Its value chain (customers, suppliers, etc.) influencing their
transformation

Civil society, trade unions and all other stakeholders and territories
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2. Workshop to link the SDGs to our CSR
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— SDGs: 4 LEVELS OF INTEGRATION BY COMPANIES

Observing companies’ practices, 4 levels are visible:
4 levels of integration of the SDGs:

\
é"

1

\ |/
N, Y,

2 3

Prioritize the most Develop products and
material SDGs (with services that

most positive contribute to the

a

Transforming its

Link the SDGs to its
CSR strategy

business model to
fully participate in the
achievement of the
SDGs

externalities/
reducing negative
ones)

achievement of the
SDGs
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— SDGs: 4 LEVELS OF INTEGRATION BY COMPANIES

Observing companies’ practices, 4 levels are visible:

4 |levels of integration of the SDGs:

R\
s 1

\ 1/
Na Vs,

a 2

Develop products and
services that

Prioritize the most
material SDGs (with

Transforming its
Link the SDGs to its

business model to fully
participate in the
achievement of the

contribute to the
achievement of the
SDGs

CSR strategy most positive

externalities/ reducing
negative ones)

g"”@\”@ Global Compact E—
4 N

etwork France
\ .



. EXAMPLE
—

1

Link the SDGs
to CSR
strategy

}Rﬁmming a
Clrbon, Balan wed
Company
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Source: 2016 Progress Report - Sharing
Beauty with all, L'Oréal, 2017.
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https://sharingbeautywithall.loreal.com/sites/default/files/cms/sbwa-progress-report-2016_english.pdf.pdf
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— SDGs: 4 LEVELS OF INTEGRATION BY COMPANIES

Link the SDGs to its CSR strategy

Best practices Beware of

* |dentify the SDG targets the * Only taking into account short
company contributes to titles of SDGs

« Build a reference table linking * Forget the 169 targets
the CSR strategy to the 17
SDGs...

‘ « .. & the 10 principles of the
Global Compact

W
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. EXAMPLE
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IREMY COINTREAU

2 A materiality analysis to identify the most relevant SDGs for Rémy Cointreau

Prioritize the most

material SDGs (with
most positive

MATERLALITY MATRIX

externalities/
reducing negative
ones)

+

limpact on the Group's value

Management of water
and liguid waste

S Integrated
v agriculture
g"l'ﬁr{n :#ﬁm "N Employee
) Training & Eco-design satisfaction/
.. of teams L.l‘ I _/W\' Responsible
. —— consumption

Stakeholder expectations

CECTNT WO i)
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Responsible
purchasing

Fight against

COrFUption
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[ Jrr @ Reduction
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; employment
Employes
reements
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__ SDGs: 4 LEVELS OF INTEGRATION BY COMPANIES

Prioritize the most material SDGs (with most positive externalities/

reducing negative ones)

Best practices Beware of

« Conduct a materiality analysis of the company's contribution | = Avoid"cherry picking" that is to say, the picking
to the 17 SDGs of the SDGs easy to adress for the company
and often irrelevant to its core business

 Identify the positive and negative externalities of business on

SDGs » Avoid the "SDG washing", that is to say, doing
only one communication exercise on the SDGs
* Consult with expert stakeholders without concrete actions behind

SDG hi « Cherry picking »
* Prioritize the most relevant SDGs based on the results of this “ washing » NS

materiality analysis =

b

v

« Take into account the context: knowing the expectations of
the citizens and the priority SDGs according to the country
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TOOLS AND USEFUL RESOURCES

SDG Compass
The guide for husatmss

Step 01
Understanding

the SDGs Q
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Targets of Goal 1

POVERTY Business Actions in support of Goal 1

1.1Eradicate extreme poverty for all
people everywhere

1.2 Reduce the proportion of men, women and children
of all ages living in poverty in all its dimensions
according to national definitions

1.3 Implement nationally appropriate social protection
systems and measures for all

1.4 Ensure that all men and women, in particular
the poor and the vulnerable, have equal rights to
economic resources,
as well as access to basic services

1.5 Build the resilience of the poor and those in
vulnerable situations and reduce their exposure and
vulnerability to climate-related extreme events and
other economic, social and environmental shocks
and disasters

BLUEPRINT
FOR BUSINESS
LEADERSHIP
ON THE SDGS

Business Actions

[1]

2]
2]
[«]

Engage in the creation of secure
and decent jobs, especially in least
developed countries and for
vulnerable populations

Implement programs to economical
empower disadvantaged groups

Ensure decent working conditions
for all employees across the
business and supply chain

Create and market goods and
services that specifically cater to,
and aim to improve the lives of,
vulnerable groups

INTERCONNECTED SDGs

ND
POVERTY

How taking actionon Goal 1

is interconnected with other Goals

The Global Goals are inherently interconnected. Action taken toward one Goal can support or hinder the achieverment of others. Identifying and
addressing these interconnections will help business to build holistic and systemic solutions that amplify progress and minimize negative impacts.
To help build a greater understanding, we have illustrated some of the ways in which the Goals connect. These are not exhaustive, and we encourage
business to consider how they apply in their own operations.business to consider how they apply in their own operations.

Maximise likelihood of positive impact on:

Minimise risk of negative impact on:

T
L 4

14 Iiﬁ-knlr:l

Poverty is an obstacle to the realization of human dignity and development, and

a barrier to many human rights. Living in poverty often means a lack of access

to basic amenities such as good nutrition, sanitation, healthcare, and education.
Therefore, reducing poverty can help address issues around nutrition (Goal 2),
health (Goal 3), education (Goal 4), sanitation (Goal 6) and inequality (Goal 5 and
10), which collectively contribute towards building more peaceful societies (Goal
16). Lifting people out of poverty also adds positively to the labour force resulting
in stronger economic growth (Goal 8) and innovation (Goal 9). It can also positively
contribute to planet-related Goals (Goals 13 and 15), as poverty can be a driver of
activities such as poaching, and slash and burn agriculture.

There are some potential risks of negative impacts associated with action on
poverty alleviation. If reducing poverty leads to rapidly increasing consumption of
polluting goods, this may have a negative impact on climate and the environment
(Goals 13, 14, and 15). Any action to reduce poverty should also not adversely
impact on the rights of disadvantaged groups, especially land rights, and
companies should not engage in discrimination especially in employment practices
or provision of goods and services (Goal 16).

Source : Blueprint for Business Leadership on the SDGs, UNGC, septembre 2017.



https://www.unglobalcompact.org/docs/publications/Blueprint-for-Business-Leadership-on-the-SDGs.pdf

s 1 hank you for your attention!

SUS\AAM&A GC’ALS 1

END POVERTY IN ALLITS FORMS
EVERYWHERE

@ LM GOALS

@35 GOALS 13
TAKE URGENT ACTION TO COMBAT
CLIMATE CHANGE AND ITS IMPACTS

Co-

>

BLYX o 7

W GOALS 2

@ 3onas GOALS 8

PROMOTE INCLUSIVE AND
SUSTAINABLE ECONOMIC GROWTH,
EMPLOYMENT AND DECENT WORK FOR ALL

ELYX v 78

@ 3o GOALS 14

CONSERVE AND SUSTAINABLY
USE THE OCEANS, SEAS
AND MARINE RESOURCES

ELYX 4 7%

@ 3iomns GOALS 3

ENSURE HEALTHY LIVES AND PROMOTE
WELL-BEING FOR ALLAT ALLAGES

ELYX 4 78

@i GOALS 9

BUILD RESILIENT INFRASTRUCTURE,
PROMOTE SUSTAINABLE INDUSTRIALIZATION
AND FOSTER INNOVATION

@3t GOALS 15

NS GOALS 4
ENSURE INCLUSIVE AND QUALITY

EDUCATION FOR ALL
AND PROMOTE LIFELONG LEARNING

ELYX & 78

@ et GOALS 10

REDUCE INEQUALITY
WITHIN AND AMONG COUNTRIES

ELYX <

W Svomen GOALS 16

PROMOTE JUST, PEACEFUL
AND INCLUSIVE SOCIETIES

v

Questions?

@ienai GOALS 5 @I GOALS )

ACHIEVE GENDER EQUALITY ENSURE ACCESS TO WATER
AND EMPOWER ALL WOMEN AND GIRLS AND SANITATION FOR ALL

0

@ 333::5;:{:5 GC’ALS 11 W ienss GOALS 12

@IS GOALS 17

REVITALIZE THE GLOBAL PARTNERSHIP
FOR SUSTAINABLE DEVELOPMENT

ELYX 1y 78
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Contact

Global Compact France
14, boulevard de Douaumont
75017 Paris
+33180489070
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